
Liquid Lab
G A L E N  S T R A S E N



O B J E C T I V E

To establish Liquid Lab juice as a delicious and 
easy way for health-conscious individuals to 

add vital nutrients to their diet. 



S T R AT E G Y

To convince pro-juicers and juice newbies alike that juicing has an 
important role outside of the context of restrictive juice cleanses, 

and that Liquid  Lab’s juices are a nutrient rich and delicious 
addition to any health-focused lifestyle.

To showcase Liquid Lab’s e!orts to set the industry standard of 
locally-sourced, organic produce & provide a resource for health and 

wellness education. 



A U D I E N C E  S U R V E Y  M O O D B O A R D



K E Y W O R D S

approachable, bright, 
boutique, clean, energized, 

honest, positive, trustworthy



C O M P E T I T I V E  S U R V E Y



L I Q U I T E R I A

Liquiteria is a cold-pressed juice bar with multiple 
brick and mortar locations in New York City and 
Boston. Their simple website focuses primarily on 
driving users to physical locations as well as 
providing basic information on their menu items.

The website features social media feeds, provides 
touch points for catering and wholesale services, 
lists career opportunities, and allows users to 
purchase gift cards online. The website does not 
however, allow users to purchase juices online.

The website employs a cheerful color palette that 
is bright and playful, clean and easy to navigate.

Majority of image assets are low res & grainy.  

Not much attention has been given to UX - 
purchasing a gift card redirects user to third part 
commerce platform with a pixelated logo. Inquiring 
about wholesale / catering services is not possible 
through website. Some site pages 404.



B L U E  P R I N T  C L E A N S E

Blue Print Cleanse is an online shopping experience 
for individuals interested in juice cleanses. Their 
online presence focuses primarily on product sales, 
allowing customers to buy cold-pressed juices, 
energy tea, kombucha and tonics in packs of 6 or 
more. Their core offerings are juice cleanse 
packages, 6 cleanse programs with accompanying 
juices. 

The aesthetic is clean and bright, and relies on high 
quality photography  of playfully arranged fruits and 
veggies. Multicolored groups of veggies and product 
shots featuring multiple juices are shot on white 
backgrounds. Solo products and produce tends to be 
set on bright, complementary colored backgrounds. 

Their cleanse descriptions are informative without 
being exhaustive. A user interested in a cleanse could 
find a good fit without having to perform exhaustive 
research. 

The website lacks an educational component.



O R G A N I C  AV E N U E

Organic Avenue is a health-focused wellness brand 
that does a little bit of everything. In addition to two 
brick and mortar locations in New York City, it offers 
cleanse packages for sale online and provides a solid 
resource for information on healthy lifestyles in the 
form of an online journal and a curated selection of 
informative articles.

Unlike the other brands we have looked at, Organic 
Avenue employs a color palette with more earthy 
tones. This underscores their position as an “organic” 
food source. 

The photography on the website consists of product 
shots and photos of healthy, wholesome meals. The 
images, shot often times against dark backgrounds, 
have a more dramatic quality. Unlike other sites we 
have seen, this site does not feature playful produce 
shots and rather focuses more on documenting the 
results of putting healthy ingredients into a 
wholesome meal. 

Website is trying to do a little too much and as a 
result falls short in some areas. For a new user, it 
might be difficult to discern what exactly this 
company offers. 



M O O D B O A R D S



M O O D B O A R D  1

The “Whole” Spectrum



M O O D B O A R D  2

Boutique Biologique



Heading 1

H E A D E R  L A B E L

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit. Aenean commodo ligula eget 
dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, 
nascetur ridiculus mus. Donec quam felis, ultricies 
nec, pellentesque eu, pretium quis, sem. Nulla 
consequat massa quis enim.

BUTTON

L I Q U I D  L A B  

B R A N D  G U I D E



D E S I G N S



D E V I C E  M O C K U P S





















T H A N K  Y O U






